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Placement Strategy — Media
Platforms
Owned Media

* includes a company's website, blog, social
media presence, and other digital entities
under its direct control.

Earned Media

* thatis organically generated by other users and
online publishers, such as product reviews, social
media following and sharing, and coverage by
online news outlets.

Paid Media

* You pay a third party to display your message to
other people.
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A Quick Recap

Understanding Digital Evolution
and Customer Journey

What is Digital Marketing? Digital
Strategy Assessment

What are media platforms? Owned,
Paid and Earned Media
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What's Next?

Paid tactics in online
marketing:

Digital display
advertising,

Search advertising,

Inbound digital

marketing tactics Earned and Shared
Organic search Media Attention

: , Inbound traffic Impact of User
Social media .

. enerated content
advertising conversion g

Ecommerce
advertising.




Why should we use
online advertising?

m In early days of the Internet, online
ads were primarily used for:

o Specific product messages or
elicit direct responses.

m However, as computer graphics and
display technologies improved, and
as more Internet users seek
information from a variety of sources
and platforms,

o brand awareness campaigns are

becoming increasingly common.

www.beaconinnovation.org

SKILLS

| | DEVELOPMENT

The online advertising formats
that you cannot lose sight of

Native Advertising

It integrates with the
content or the platform
where it is published
without interrupting
the navigation

Display

Whichever published
visual element that we
can find in a website,
blog etc., like the well
known banner or the

pop-up

SEM

Creation of Ad
Campaigns by ads per
click in the Internet
through search
engines like Google or
Yachoo

Email Marketing Social Ads

The market offers They count on millions

many quality data of users and they

bases with different allow you to segment

segmentations to arrive to your target
audience

Retargeting dynamic

An online display that
uses the published
formats included in
websites of an
intelligent form to
show personalized ads

e Mobile Ads ideo Online
All advertising formats Video is already very
make you think about effective and receives a
mobile phone devices. better CTR than
Most of consumers traditional advertising

have a smart phone
and surf the Internet
using it
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Paid Advertising gt Ctomer, s

Website Banner Ads

m Display of online advertising messages
on various location of a web page.

£ DBUSINESS LOGO

m A banner may appear at the top of the
web page. & BUSINESSL0GO

m Top banners used to be a common and !
effective way to capture the first glance
of a website visitor.

8 oUSINESS 1060

ILP YOU 32 CROW

m Recent research suggests that web users : : : . U
have gotten used to the traditional layout voomoiness N i s
of web pages. - 8L0GO

YOUR

m They start to consciously or _ ek
subconsciously dismiss certain regions -
on the web page, to avoid advertising
messages. Different sizes and locations of advertising banners,

. are priced differently depending on the likelihood of

- Researchc_ars call this phenomenon attracting a website visitor's attention.

banner blindness.

: : Beacon
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Paid Advertising -
Overlays

m Displayed on top of the primary
content.

For Example, overlays are most
commonly seen on YouTube.

m Pros: Users cannot skip or avoid
these ads.

m Cons: For users it may be annoying

By clicking on the overlays, the
user is taken away from the
primary content, which can be
cumbersome and disruptive.

www.beaconinnovation.org
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Paid Advertising -
Interstitials / Pop Ups

m Cons: Interrupt users viewing
experience.

m T[he users have to minimize or close
interstitial ads to reach the content
they seek.

m Interstitials force the users to view
and interact with the advertising
message.

m But such forced engagement comes
with the potential cost of alienation
and annoys.
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WHAT ARE INTERSTITIAL ADS?

Interstitial ads are the
full-screen display or video ad

Placements between screens of

web pages, views of mobile

apps, or levels of games.
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Paid Search Marketing

Also Known As: Search Engine Marketing, Pay-per-
click or PPC marketing, Search Engine Advertising,
and Sponsored Listings.

m Principle Behind SEM

m We provide engines or online directories
with a list of keywords most relevant to the
products and services, and specify the
conditions in which a keyword or a
combination of keywords could be
triggered.

m When a consumer uses these keywords to
search for a product, an ad will appear at
the top of the search engine result page or
SERP.

m [If the consumer clicks on the search ad to
reach the advertisers web page, we pay for
that ad impression (performance
measurement)
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Search
Engine
Marketing
VS.

Search
Engine
Optimization

W\ MEN

WHAT IS SEARCH MARKETING? R

Search marketing is any tactic that helps a brand:

Increase Improve Drive more
search search website traffic
visibility rankings via search
Search marketing has two categories: -

SEM

Search Engine Marketing
SEARCH Uses PAID strategies to appear
' h
MARKETING 1 seare
SEOQ

Search Engine Optimization

Uses ORGANIC strategies to
appear in search

@Alexa An @amazon.com company

Because we are covering only paid advertising channels -
therefore here only SEM is relevant
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Why? Designed to by-pass ad blockers and grab
media users attention..

= SECTIONS Q SEARCH

m A native ad appears within, instead of

being next to the primary content of S et (Ll)c Mw ﬂork @tmes yimesc
CO n S U m e rS i nte rest_ R LA ML R & v 9, 201 (& Today's Paper e Your Weathe y TRYITFOR JUST $5 FOR 12 WEEKS »

o Such as their social media feeds or Meticulously i Ot
i i Crafted Ima E:'\;“());xigno S gﬁ:.:::?éﬁﬂl?c
an online news article. ge :
of Christie Is Cumng taxes w hxlchclpmg Better support systems lead to

) . Imperiled
. When used approprlately7 natlve ads Can Lmb::assmgrmtlanons

preCISely target and reaCh Consumers suggest that the same elbows-

out approach that Gov. Chris

businesses and favoring the lower dropout rates.

W calth\ was atthc heart of his
OP-£D COLUMNISTS

. M\m In War on Pow Kr s!of
Small Victories Matter

likely to be more receptive to the il oyt i | S

New Jersey State House may

marketing message. i il s | Wik

less noble end.

w25 Commen ts 2 o = g Britai Germany Frang
. The Brc-k\ ns' stos told on the T! L show, "Sister Wives. They - AX cAcd

o - . . ':“:"‘:"hﬁ";r"" have chal QQU “ polygamy ban i ’i 1 court. 672688 051026 42558

peak at 11 P b P
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NATIVE ADS ARE MORE VISUALLY
ENGAGING THAN BANNER ADS

Consumers looked at native ads 52%
more frequently than banner ads.

NATIVE ADS BANNER ADS

41 2.7

OQO0O00O OO0

Average number of times the
ad was viewed in a session

25% more consumers were measured
to look at in-feed native ad placements
rather than standard banners.

BANNER ADS

20%

NATIVE ADS

25%

Percentage of users who saw
native ads vs. banner ads

NATIVE ADS

NATIVE ADS

BANNER ADS DEVELOPMENT

NATIVE ADS DRIVE HIGHER BRAND LIFT
THAN TRADITIONAL BANNER ADS

NATIVE ADS BANNER ADS NATIVE ADS BANNER ADS
% 23% 52% 34%
32 (0) 0 Native advertisements (0) (0]
registered 9% higher
lift for brand affinity
and 18% higher lift

Percentage of lift in brand favorability

More said the native ad “is an ad I would share
with a friend or family member.”

NATIVE ADS f in BANNER ADS

832% - - - [19%

treteeeeee
thetrered

TrerRRRRRRRRORRY

Percentage of respondents that said they would
share the ad with a friend or family member

for purchase intent
responses than
traditional banner ads

Aw

Percentage of lift in purchase intent

More of who previously bought a product from the
advertiser said they “personally identify with” the
brand after viewing a native ad.

BANNER ADS

50%

NATIVE ADS

71%

Percentage of respondents that said they
personally identify with the advertiser brand

NATIVE ADS ARE CONSUMED THE SAME
WAY PEOPLE VIEW EDITORIAL CONTENT

Consumers looked at native ads more
than the original editorial content.

NATIVE CONTENT

26%

24%

Percentage of users who saw
content vs. native ads

Consumers looked at original editorial
content and native ads for a similar
amount of time.

NATIVE CONTENT

1.0 L

Average amount of seconds spent
viewing content vs. native ads
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TV Commercials / Video W e
Ads =

m Appear before and during online

Streamln.g VldeOS.. Instead o Dl 14 Gordon Ramsay Teaches Cooking ll: Restaurant Recipes at Ho.. 4
aired during television programs, M \asterClass

m Pre-roll videos are placed before online
videos,

m In-stream ads are inserted between
them.

m Instead of competing for a few spots
. ) Wl MasterClass
during popular TV programs, online SAW 1/ 2sterClass com
video ads allow companies to:
o directly target consumers and
o deliver high-quality, high
production value marketing
messages to millions of web users

o 006/1:28
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Quick Q

Google Ads

Bing ads

YAHOOQO)!

Ads

UlZ

Air Tools | Industrial Tools | Power Tools | Cordless Tools
(A4} \\\w;g\obalmcu‘.molc\,m -

DeWalt, Milwaukee, Irwin, Sunnex

» Tools & Instrumer Prices. Buy Now! Call us 7 days a

wlowes comy powet tools ~
ne And Pick Uy

n-Store Today £ When You Shop For Power Tools!

ToolUp® (Official Site)

hittp wroolup.com v

hipping!

Save on Cordless Power Tools | Amazon® Official Site

hitps:/www.amazon.com »

Shipping on Qualified Orders.

Ads related to: cordiess power tools

Start Shopping Power Tools - Oﬁ' cial Lowe s® Website

www.lowes.com/power/tools - Sile sec by Norto

Save Big On A Variety Of Power Tools & M

ore When Yn.. Shop At Lowe's®!

Brands: DEWALT, Bosch, Kobalt, Hitachi, Skil, PORTER CABLE

Shop Saws Today

Visit Lowe's® Today & Browse
Our Wide Selection Of Saws!
Shop Quality Drills

Find Top Drill Brands Online Today
When You Shop At Lowe's®!

30% Off Select Tools
Visit Low ) & Get Up To 30% Off
Select Tools And Accessories!

Power Tool Accessories
Browse Our Wide Range Of Top Brands
For Your Power Tool Accessory Needs

Shop Hitachi Tools
Visit Lowe's® Today & Browse Our
Wide Selection Of Hitachi Products

10% Off For Military
Bacome A MyLowe's™ Member Today &
Enroll For A 10% Military Discount!

Webl21

Now get

50% Off

On your favourite
Burger Meal

How Mars Tnchoriey awt Ty
Cach M Mane Aw Faiating %
Soparwion of Chienes snd
Parerds & U Rorder

2wl Mt D i1 13 T Nir Wl B ¥ W D s gy WO
- . T A O P, Tiigion v
. ' D O T

MM, Mo IO

2 @Z0IC BALANCE
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THANK YOU

safoora.wajahat@outlook.com
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