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Placement Strategy — Media
Platforms
Owned Media

* includes a company's website, blog, social
media presence, and other digital entities
under its direct control.

Earned Media

* thatis organically generated by other users and
online publishers, such as product reviews, social
media following and sharing, and coverage by
online news outlets.

Paid Media

* You pay a third party to display your message to
other people.
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Understanding Digital Evolution
and Customer Journey

What is Digital Marketing? Digital
Strategy Assessment

What are media platforms? Owned,
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Paid and Earned Media
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Paid tactics in online
marketing:

Digital display
advertising,

Search advertising,

Social media
advertising

Ecommerce
advertising.

Inbound digital
marketing tactics
Organic search,

Inbound traffic
conversion

Earned and Shared
Media Attention

Impact of User
generated content




Why should we use
online advertising?
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The online advertising formats
that you cannot lose sight of

rInearly days of the Internetonline

ads were primarily used for:

0 Specific product messages or
elicit direct responses.

r However as computer graphics and
display technologies improved, and
as more Internet users seek

Information from a variety of sources

and platforms,

0 brand awareness campaigns are

becoming increasingly common.
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Native Advertising

It integrates with the
content or the platform
where it is published
without interrupting
the navigation

Display

Whichever published
visual element that we
can find in a website,
blog etc., like the well
known banner or the

pop-up

SEM

Creation of Ad
Campaigns by ads per
click in the Internet
through search
engines like Google or
Yahoo

Email Marketing Social Ads

The market offers They count on millions

many quality data of users and they

bases with different allow you to segment

segmentations to arrive to your target
audience

Retargeting dynamic

An online display that
uses the published
formats included in
websites of an
intelligent form to
show personalized ads

Mobile Ads ideo Online

All advertising formats Video is already very
make you think about effective and receives a

mobile phone devices. better CTR than
traditional advertising

b

Most of consumers
have a smart phone
and surf the Internet
using it
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Paid Advertising

Website Banner Ads

r

Display of online advertising messages
on various location of a web page.

Abanner may appear at the top of the
web page.

Topbanners used to be a common and
effective way to capture the first glance
of a website visitor.

Recentresearch suggests that web users
have gotten usedto the traditional layout
of web pages.

Theystart to consciously or _
subconsciouslydismiss certain regions
on the web pageto avoid advertising
messages

Researcherscall this phenomenon
banner blindness.
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Different sizes and location®f advertising banners
are priced differentlydepending on the likelihood of

attracting a website visitor's attention. b
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Paid Advertising
Overlays

r Displayedon top of the primary
content.
0 For Example, overlayare most
commonly seenon YouTube

r Pros: Users cannot skip or avoid
these ads.

rCons: For users it may bannoying

d Byclicking on the overlays, the
user is taken away from the
primary content, which can be
cumbersome and disruptive.
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Paid Advertising®
Interstitials / Pop Ups

r Cons Interrupt usersviewing
experience.

r Theusers have to minimize or close
Interstitial ads to reach the content
they seek.

rInterstitials force the users to view
and interact with the advertising
message.

r Butsuch forced engagement comes
with the potential cost of alienation
and annoys.
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WHAT ARE INTERSTITIAL ADS?

Interstitial ads are the

full-screen display or video ad

Placements between screens of

web pages, views of mobile

apps, or levels of games.
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Paid Search Marketing

Also Known As: Search EngirMarketing, Pay-per-
click or PPC marketingSearchEngine Advertising,
and SponsoredListings.

" Principle Behind SEM

r We provide engines or online directories
with a list of keywordsmost relevantto the
products and services, and specify the
conditions in which a keyword or a
combination of keywords could be
triggered

r Whena consumer uses these keywordsto
search for a product, an ad will appear at
the top of the search engineresult page or
SERP

rIf the consumer clicks on the search ad to
reach the advertisersweb page, we pay for
that ad impression (performance
measurement)
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WHAT IS SEARCH MARKETING?
S e a rC h Search marketing is any tactic that helps a brand:

Increase Improve Drive more
; search search website traffic
E n g I n e visibility rankings via search
[ |
I\/Iarketmg searh marketing has two categories: (FHSNANED)
VS SEM
| |

Search Engine Marketing
SEARCH Uses PAID strategies to appear

' h

S ealC l | MARKETING T

SEO

- Search Engine Optimization
n g I n e Uses ORGANIC strategies to

appear in search
@Alexa An @amazon.com company

Optimization

Because we are covering only paid advertising channéls
therefore here only SEM is relevant




