\N I\XEN

. SKILLS

EEEEEEEEEEEEE

Search Englne
Optimization

Key Areas, Obstacles, Strategies

»

Beaco

INNOVATION
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Go gle freelance designers for hire $ Q
Sea rCh E ngl n e M a rketl ng All News Shopping Images Videos More Settings Tools
O Uses PAl D Strategies to appear in About 706,000 results (0.73 seconds)
th e searc h Hire Freelance Designers - Brilliant Designers Ready Now

(Ad) www.toptal.com/Design/Freelance

4.9 %% % %% rating for toptal.com
A Vetted & Handpicked For Your Needs. Focus On Your Project, Not Hiring
C Pa I d re S U |tS a re th OS e th at h ave 2.1 Interviews Per Hire - Pay Only If Satisfied - 95% First Trial Success * Avg Match In Under 24hrs
. . “quickly assemble teams that have the right skills* - WSJ.com
been pald to be dlsplayed by an How We Get The Top 3% Client Reviews SEM

. Why Toptal How Toptal Works
advertiser , P

Find Top Developers - Affordable & Reliable. Clean Code - upwork.com
(Ad) www.upwork.com/Developer ¥
. . . . Post A Job & Hire Proven Developers
Se a rc h E n g] n e O ptl m I Zat I O n Trusted by 4M+ Businesses - 81% of Customers Rehire - Secure Payments - 300k+ Programmers
Nearly 20% of the Fortune 50 use this service - Spend Matters

Our Best Developers - Mobile Device Developers - Ecommerce Developers - Web Developers

H H Hire a Freelance Graphic Designer Services Online | Fiverr - Fiverr.com
e Uses ORGANIC traffic to appear in sl (] Wb SoE /Ao Dok ¥
Find The Best Graphic Designers Graphic Design Services Start @ $5
th e S e a rC h 24H Delivery - Millions of Gigs® - +100,000 Sellers - Unbeatable value - Professional sellers

a global marketplace for creative and digital services - pcmag.com
How It Works - Fiverr In the News - What Do You Need Done? - Fiverr Home Page - Trust & Safety

y O rga nic resu |tS are | IStI ng Of Hire A Quality Freelance Graphic-De;gr;r |;9d:sig:s =T S EO
We b p a ge S S e | e Cte d a n d ra n ke d by gszi;;/:?rg:s;?e:iﬂ‘;gs;?:zs’ignw on 99designs. With a curated list of best designers, its easier *_-——__-

than ever to find an expert for your job.

the search engines algorithm.

» Even with the same set of keywords, organic search results are affected by many factors.
» Major search engines like Google, also change the design of their searches frequently to
offer their users a more intuitive and responsive experience.
n » You should regularly monitor how and where your webpage will appear on SERP and

INNOVA R make adjustments accordingly
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Important Measure of Success: CTR W Q.&E.[‘s'
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For internet based marketing

Click Through Rate:

» For Pay-per-click advertising campaigns:

o CTR is the number of clicks advertisers receive
on their ads per the total times this ad is
shown. For example, if 10 people clicked on a

* Theoretically, you may generate more traffic by

search ad which is shown 100 times, the CTR is being on the same rank. If you maintained the 7t
10% rank, but improved the CTR from 7 percent to 14 %
* For unpaid search traffic: you just doubled your traffic.

« Organic CTR is the percentage of searchers * |n practice, however, the search result rank directly
who clicked on a search result. and significantly impacts CTR.

* Its interpretation is primarily based on the
ranking position of a webpage against a set of

keywords.

 For example, if your webpage is ranked at
number 7 for a keyword that 100 people use
to search in a month and 7 people clicked on

this result, then your organic CTR is 7% b
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Importance of Ranking High on
Search Engine

e Research has shown that where information is displayed
on a webpage can affect its chance of being seen.

* In web search, a highly ranked results listed at the top of
the organic search results.

* High rank implies high quality and high relevance, and
therefore is more trustworthy.

e Consumers are far more likely to click on these links for
more information.

* Keep in mind that being ranked 10th out of hundreds of
millions of search results is not a poor performance.

e But it will generate exponentially less traffic than a top
ranked position, whether it is paid or organic.
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SEQO Obstacles

* Search engine optimization encounters two main
obstacles.

e Firstis technical.

* You must remove the technical barriers that prevent the
search engine crawlers from accessing, indexing, and
displaying your web page on the SERP.

* Second obstacle, is the competitive market e ~— Competitive Building CPQ{?: t
environment. You must recognize that millions of ‘ R A \ l / g

websites are competing for a few top spots on a SERP. e
N v \
— s ngs SE =
—_— ~— Keyword =

* For this purpose, the key to is to find set of keywords and
/ ‘ \ Research E-ﬁ
Traffic \

phrases relevant to your target consumers, search, interest
and habits.

B Monitori Social \nformation
| Monitorivg Media Acchitecture
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To Address Obstacles Let's Deep Dive into

Key Areas of SEO
Technical SEO

» Refers to the more technical aspects of
improving the website as a whole; how well
the site is seen and understood by search
engines

On-Page SEO

* Practice of optimizing elements of a page or a
group of pages throughout a site to improve the
SEO of the site as a whole.

Off-Page SEO

» Refers to what actions you can take outside of
your website to improve optimization of your
website

www.beaconinnovation.org
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Technical SEO

Leverage “Inspect URL" feature in GSC
Ensure your website is mobile-friendly
Check your site's loading speed

Make sure you are using HTTPS

Find & fix crawl errors

Check the page depth

On-Page & Content

Fix duplicate, missing & truncated
title tags

Find & fix duplicate, missing
meta descriptions

Find and fix multiple H1 tags

Improve title & meta tags, and page
content

(I < <IN <IN <] <

Off-Page SEO

Analyze your competitor's link profile
Conduct a link intersect analysis

Steal your competitors’
broken backlinks

Leverage digital PR

Check for duplicate versions

Identify & fix broken links

Use an SEO-friendly URL structure
Find & fix orphaned pages

Check canonical tags

Add structured data

Run a content audit and prune content
Optimize images for SEO

Organize topic clusters

Find & fix keyword cannibalization
Update outdated content

Improve content readability

Implement the Skyscraper technique
Turn unlinked mentions into links

Set up and optimize Google

. /SKILLS

| | DEVELOPMENT

GSC & GA

PageSpeed Insights

Google’s Mobile-Friendly test
Semrush Site Audit

Structured Data Markup Helper
Merkle Schema Markup Generator

On-Page & Content tools

Semrush Content Audit
Semrush Topic Research
SEO Writing Assistant

Semrush Backlink Audit
Semrush Backlink Analytics
Semrush BacklinkGap
Semrush Link Building tool
HARO

Prowly

Google My Business

INNOVATION



Technical SEO

* A technical SEO strategy, looks at and make recommendations to
improve the code used within the site, the structure of the site, and
more.

con
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* Technical SEO is important because while you can make the best

on-page improvements to your site, it won't help you rank if search @ Indexation ") HTML Content () Validation () Mobile-Friendy
englnes CannOt flnd Or underStand the Improvements that you Indexable Pages Titles & Link Validation Mobile vs Desktop URLs
ma d e. gs;}:;:::t?;: Pages :i;;ngs::;t Other validation Mobile friendly test
. ) . Non-200 Status Images (Max URL Length, (homepage, category
* Follow best practices in web development and design to ensure Failed URLs Social Tagging cookies etc) page, product page etc)
o 0 0 Robots.tx Pagination
that every line of code and every piece of content on a website are Oncrmmied URLS Soorod Markup
optimized for the search engine.
o 8. g . == HTTPS = W w Google Search ™ .
* For example, it is important to make sure that there are direct and Configuration <= sitemaps <Y Console Website speed
working links to each page you want the search engines to index. Valid securty XML Sttemaps Search Console - Home page, category
certificate; HTML Sitemap set up, verified page, product page etc.
. . . itema speed tests (Google
* The most important pages should be accessible directly from the Intemal links pointing Bing webmaster - e Spocd eghte
homepage Of your Website. to HTTPS; set up, verified Pingdom)

HTTP to HTTPS
redirects

* Google changes its search algorithm around 500-600 times each
year. It occasionally rolls out a major update that affects search
results in significant ways.

* For search marketers, it is crucial to keep track of these major W MEN
updates and understand how they could affect your search g&‘EL!,';kNST
rankings. | |
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On-Page SEO

« Focus on various elements within a page or the code of € 7 & nhtps/vividblogger.com/on-page-seo. ————>URL

a page. <H1> > Post Title

e This refers to the content on the page, keyword choice

for the page, and optimizing the pages metadata Content SEO i
ALT Text > on-page.png

* Ensure that the content on your website matches the <img src=""alt="SE0">
keywords that people use to find you. <H2> > Headings

e Itis alsoimportant to use those keywords in the . Koyl
headlines and titles on each of the pages. Internal Links > Link .

ong-Tail Keyword N\Ob\

* Don't forget to use your target keywords in the meta B griend =
tags, meta descriptions, image tags, and actual URLs for
those pages. Comments - °
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What is Meta-Description? W\ MEN
On-Page SEO

@ Snippet preview ' e

 Metadata is “data about data.”

This Is an SEO Title of a Meta Description

* Website metadata consists of a page title and meta simplystatedmedia com/meta-description-slug-or-url/ «
8 o This is the SEQ meta description blurb that describes what the page is about. It should be less than
dGSCFIptIOn for EVETy Page. 160 characters and make users want to click on it.
* These provide search engines with important 0 & & Edt snippet

information about the content and purpose of each
individual page on your website, and help them
determine whether your website is relevant enough to SEOfitle

display in search results. This Is an SEO Title of a Meta Description
GGLBS[Q hats & |
Slug
Vieb Images Maps Shopping Mara - Search toals

meta-description-siug-or-url

Ttl T About 286,000,000 results (0.44 seconds i i
L= e, e bt e Meta Description
— S Hats and Caps .
e el COMY wlr Meta description
U R L in Find the largest selection of sport, fashion and collegiate hats in the latest styles and o o . .
trends. Shog lids com for caps. apparel and accessornies This is the SEO meta description blurb that describes what the page is about. It should be
Search ML Hats - NFL Hats and Gear - Custom Hats - Snapback Hats less than 160 characters and make users want to click on it.

hats com - Men's and Women's hate Straw_winter bucket, fedora ..
winw_hats.com

Hats.com - The largest selection of men's and women's hats and caps online. We have
all the styles covered, straw, winter, bucket, fedara, beanie, trapper or ...

Shop Men's Hats, Caps - Shop Women's Hats and Caps - Kangol - Top Sellars

N Close snippet editor

INNOVATION  hate Hats at fappos com
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Off-Page SEO W glﬁ(ELNS

* Historically referred to acquiring links from other websites

(backlinks) Examples of Off-Page SEO
* The quality and quantity of inbound links to a webpage is an * Guest Blogging
important factor in determining the relative importance of a * Directory Submission
U9 pEEe * RSS Feed
* Two Ways to Generate Quality Backlinks: e Social Media
* The first is to do regular press release; i.e. write about new * Social Bookmarking
events, products or services of the company and submit it to PR e Press Releases
sites. e Influencers
* Second is to do guest blogging. This requires you to reach out * Blog/ Forum commenting
to online publications that your audience are already reading.  Forum Posting
* However, always post truly relevant, compelling, and unique
content.
con
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Conclusion

SEO is as much of a game of strategy as it

is about technology. It requires:
e creative problem-solving,

e sustained effort, and

* an adaptive mindset.
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You need to incorporate holistic view of:

your business goals and

marketing goals, and

a deep understanding of consumer
preferences and behavior.

You should develop different sets of
keywords for different campaigns to
drive different kinds of traffic to
different parts of your website.



Summary \h nﬁEN

Key SEO Tasks |
* First, create and maintain a search engine-friendly website SEO
structure.
) &
* Next, develop a well-researched list of key terms and \/ ‘“de
phrases. ord
* Then optimize the content and the codes of your web [ \(eY‘N
pages to target those key phrases. Good-quality content ke
that is both distinctive and original will always increase the / an\(
visibility of your website. \J R
* Next, increase and maintain link popularity by improving . \(
the quantity and quality of inbound links. \j \_\n
e Finally, study and incorporate user insights into your ' X
website design. Good user experience will attract healthy Con‘\',e“
traffic and will improve search visibility. \j
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